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INTRODUCTION

NCGR Brand Identity Guideline_V 0.2

A strong and consistent brand is essential for
building trust among partners, customers,
employees,andmediastakeholders.Thisguideline
outlines how to properly use our brand across
all platforms, communications, and marketing
materials, ensuring a cohesive and recognizable
brand identity.

It provides comprehensive standards for colors,
typography, graphic elements, and imagery, along
with clear examples demonstrating their correct
application in various materials. As our brand
continues to evolve, this guide will be updated
regularly with new examples, templates, and
Instructions. Therefore, It Is iImportant to always
refer to the most recent version.

For any questions or clarifications, please contact
NCGR Marketing and identity department directly.
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a-o I I 9 l I - The logo emblem represents a palm tree viewed from above, symbolizing the claadl go Lgy] thill ade dadl Jauid jani (0 jSrall Gl jleuwdl 61506 Jiali
j.OJ Kingdom of Saudi Arabia. It also resembles an electronic ray or glow, highlighting iguiall amqq clesis ails jleuill gay los .&ngewll dupell @slool aail jog o
the center’s focus on technology. " loill bl sy

Brand Mark

ol déuls

01 Rationale

Palm
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Brand Mark

a1 jleaull

Primary Logo

pbil Libgll j5pall
d10g59ll 5jlg oll

NCGR >

)

dyjalaigll aslil jlodul
English Version Logo

Brand bilingual logo:
Symbol + Wordmark
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Brand English logo:
Symbol + Wordmark
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Symbol:
Symbol (landmark, favicon,
social media avatar, etc.)

do 25 olaaiwll) dollell jo
djo) 6)g0 .26gall digeyl .auilao
(3] ocloindl Jolgl Jilug)



ao =]l joj
Brand Mark

01

NCGR Brand Identity Guideline_V 0.2

bl Lol
Primary Logo
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Wordmark danil do sl Emblem (sjoyl jloll

Primary Logo Version  wlwl jledl
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Primary Logo Construction

pbil Gibgll 540l
. duogAallyjlgall

| |
S |
| |
| |
| |

390X

4,00 X

1,00 X

350X

2,50 X



"l I I - I I - Our logo should always be used in a large enough size to allow perfect legibility. 1T Loy ellal olill dagog glor 241 Loy b any ljled plaaiwl ladly cigy
PDJ It should therefore never be reduced to a width smaller than 12.5 mm (print Ll (56) Jowdy 36 of (acaball slgall (6) a0 12.5 o Jbl (dpey 035k
materials) or 36px (screens/digital touchpoints). ’ " (awas )l bSlwgllg

Brand Mark

a1l ooall

01 Minimum Size

absil (iball | , abil Gibgl jpall et i bl
wgﬂ:ﬂjﬁﬁ: | '\\ “ogiall 2lg-0l " | l' | ' |

Recommended size
Print 12.5mm / Digital 36px

Small applications such
as: merchandising, vertical
banners or social media post.
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01 Implementation matrix

NCGR =’

bl ibgll jSpall | \\
d1093J1 3)lg ol '

NCGR J 82aisall culalall glgll
NCGR Backgorund colors
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NCGR
21

abil ibgll j$yoll
diogiall 3jlgoll

NCGR

abil ibgll j5yall
diogiall 5jlgall

21

aislall clalall
Dark color backgrounds

aislall clalall
Dark color backgrounds
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Brand Mark

When placing our logo in images, ensure it is visible. Avoid using colors that Lo jleadl Joab UIgJT olaaiwl Liiad .dagog o 14l Jandl (e ljleud 2mq aic
make our logo difficult to see in the image Ojanll Jslx agyl
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01 Dont's

NCGR 1)z
abil ibgll j5all | NN

& 1094l 3jlgoll '

olgl Il 20y adj il
Do not mix colors.

aiglo duals (Je galall jlodll oo 1
Do not place the full color logo on a color background.
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ab bl wlolasiw U

Let's respect the rules in this manual when applying them. No changes are
allowed in brand applications.

ooy U dpnull diggll @Gubi aic Juall 1ae 0 datgall aclgall plill ol ul op

NCGR \\|/

pbil ,ibgll j55all
& 1094l 3jlgoll < l'

NCGR<4|

pbil ibgll jSpall
d0g4all 3ylg ol l \

aggll wilaphi Lle cutlyasi s el

)

Do not use colors that do not belong to our identity.

ol bory 087 U
Do not compress the logo.

AR
-
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NCGR ==

obil ibgll j5,0ll
a1 0955l ojlgoll

5

NCGR <\
abil ibgll j5all l N

d 1094l 3jlgoll '

Jleuidl 2ol aéi ol
Do not expand the logo.

)

Jloidl pgaly a8y |
Do not rotate the logo.

el Logp o wilbluall J5ei U

Do not change the composition of the logo.

NCGR <)

abil ibgll j54al |'
d10g42J1 3jlg-oll

Lol yolic Cui ol gaghd jisi U
Do not change the composition of the logo.
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Brand Mark

a5 Lol dylbill do sl
01 Co-branding

Horizontal logo 801l Lol

akil ibgll 440l t\\
S | &uogaaliajlgodl < ' >
.................................. ‘

a0 80% o Jol asypil agall jled claijl ooty of winy ol jlesisg NCGR jleuis gy gaall aic
wlw I ledl) il dollell clajl gualy g16) Jolo b oladiwl Loy las NCGR jled ¢l

bl sl inig anlgg ahio jgho glon)
When you combine the NCGR logo with another logo, the height of the partner logo should be

less than 80% of the NCGR logo. Also, use a thin line that's the same height as the wordmark
of the main logo. This will make everything look neat and distinct, avoiding any confusion.
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Vertical Logo s2go=ll jloull

pbil ibgll joll l
N | ajo0ghalislgall < '
| |

Jleis glaijl bgluwo @4yl agall jle glaijl gg4y ol cany 3T jleuiig NCOR jlesi gy gaadl aic
gbo glan] .g_LuLLuJCJI o) daundll dodl=ll clajjl quoiy g10) Jolo b dslo] Loy oS NCGR
bl sl digan Liinig anlgg abio
When you mix the NCGR logo with another logo, make sure the height of the partner logo is

the same as the NCGR logo. Also, add a thin line that's the same height as the wordmark of
the main logo. This will make everything look neat and clear, so there’'s no confusion.
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Color Palette
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DEEP BLUE / TRUST / &usgigoll

PANTONE 7693 C
CMYK: 100,57,9,47
RGB: 0,73,118
HEX: 074a76

NCGR Brand Identity Guideline_V 0.2

duwbw Il glg) Ul dngl
Primary color palette

Our main color palette is a key part of our brand assets. It features Deep Blue,
Deep Sky, and Purple. You can use these colors most of the time. For on-screen
and digital use, apply RGB and HEX codes, while CMYK and PANTONE colors are
suitable for print. Remember, each color is optimized for either on-screen (RGB)
or print (solid or 4C) reproduction. The specific RGB, PANTONE, and CMYK values
are provided here, and you'll need to specify each one individually for every color.

DEEP SKY / LEAD / @gUbill

PANTONE 2995 C
CMYK: 83,1,0,0
RGB: 0, 169, 224
HEX: 4aabdc

81 00Ul 60 93577g Lo e Jool o u) e o bl gloldl a9l
0 olgJ Dl 03m olaAaiwl Liny .(Golsll 2woidlg (g5lall (sglawll Qg (sl

KeToToJ¥e¥] HEXg RGB jqo] LJ.os_u.ul Ol Gleg syl olaaiw il il dl ro.b_v_o

[Buns @iing ggl aein J5 of 1335 aclbl duulio ;06 PANTONEg CMYK Lol
g oy (CMYK/PANTONE) dclibJl of (RGB/HEX) auilidl (e olaaiwll
J4siy 03 38 Linyg W JHeo J4dy s ggl J4) PANTONEQ CMYKg HEXg RGB
09l Jal a0

PURPLE / INNOVATIVE / jl4i i

PANTONE 2613 C
CMYK: 74,99,5,11
RGB: 103, 30, 117
HEX: 671E75




glalUl angl
Color Palette

TIFFANY BLUE / FLEXIBALE / aigjoll

PANTONE 3262 C
CMYK: 76,0,38,0
RGB: 0,191,179
HEX: 1fbbb0
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dugilill ylgJUl angl
Secondary color palette

LEMON / SPEED / ac jull

PANTONE 389 C
CMYK: 21,0,85,0
RGB: 208, 223,0
HEX: d0dbb

Secondary colors enhance the primary color palette by providing variety

and distinction. They should complement the primary colors, not overpower
them, and support and strengthen the overall design. These colors have been
optimized for both on-screen (RGB or HEX) and print (PMS or CMYK) use. Please
refer to the color specifications provided here. Avoid using the automated color
conversion tools in your software.

039 9947 ol 2l jToillg £oilll pogi pe anwbul vlgl dag) agilll ylglll jjss
ouond (6 eabwil Llgde ohi ol 93 drwlwil glg) iU daclag dlado lg) I
RGB) wililid! le olaaiwll glgldl 0as guwnd of .ole J4adiy Jlesg clwlaio
clanlgall Il bils ggagl o (CMYK gl PANTONE) dclibll ( 6g (HEX gl
ol o GFalill Lighl Jigaidll vilgal e alaiel wiinig s 63300l éuigl!
- ) A03AiuLoll

ORANGE / MODERN / (spoc MINT GREEN / STAINABILITY / aolaisu Ul BLACK

PANTONE 138 C PANTONE 7740 C
CMYK: 0,52,100,0 CMYK: 75,0,95,15
RGB: 222,124,0 RGB: 58, 145, 63
HEX: ce813c HEX: 3d914f

PANTONE BLACK
CMYK:0,0,0,100
RGB :0,0,0,

HEX : 000000
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We've created a Shades palette that complements our color palette. It includes
different tints of our colors. This palette makes our visuals pop and offers a
variety of tones that match our core values.

0as ol .d)gilillg duwlw I ¢lg)ll Ging) Ja4d dugl culojai éngl pghi Lo
dcqono 16qiq Loy 1l seny lao litode glgll (o diblag @ailo culo)ai doglll

glalUl angl
Color Palette
&islallg aailall wilojaill

Lighter and darker tints
BACKGROUND BACKGROUND V. LIGHT PURPLE BACKGROUND BACKGROUND LEMON BACKGROUND MINT GREEN DEEP LIGHT BLUE DEEP LIGHT BLUE
PANTONE 545 C PANTONE 290 C PANTONE 7436C PANTONE 317 C PANTONE 2295 C PANTONE 358 C PANTONE 1345 C LIGHT GREY
CMYK: 21,2,0,1 CMYK:CMYK: 23,010 CMYK:2/14/0/0 CMYK: 23,0,10,0 CMYK: 12,0,49,0 CMYK: 34,0,42,0 CMYK:0,17,50,0 CMYK: 0,0,0,50
RGB: 198, 218, 231 RGB: 185, 217, 235 RGB :238/218/234 RGB: 177,228,227 RGB: 224,236, 1371 RGB: 173,220, 145 RGB: 253, 208, 134 RGB: 215,215,215
HEX: C6DAEY HEX: B9D9EB HEX : EEDAEA HEX: B1E4ES3 HEX: EOEC89 HEX: ADDC@91 HEX: FDD086 HEX: d7d7d7
DEEP LIGHT BLUE LIGHT PURPLE TIFFANY LIGHT BLUE LIGHT LEMON LIGHT MINT GREEN DEEP LIGHT BLUE
PANTONE 7690 C PANTONE 2573C PANTONE 3242C PANTONE 387 C PANTONE 7738 C GREY
CMYK: 95,41,10,0 CMYK :35/52/0/0 CMYK : 44/0/20/0 CMYK:12,0,80,0 CMYK: 74,0,98,2 CMYK: 0,0,0,50
RGB: 0,118,168 RGB :184/132/203 RGB :113/219/212 RGB: 227, 233,53 RGB: 72,162, 63 RGB: 147,149,150
HEX: 0076A8 HEX : B884(CB HEX : 71DBD4 HEX: E3E935 HEX: 48A23F HEX: 939596
DEEP BLUE DEEP SKY PURPLE TIFFANY BLUE LEMON MINT GREEN ORANGE BLACK
PANTONE 7693 C PANTONE 2995C PANTONE 2613C PANTONE 3262C PANTONE 389 C PANTONE 7740 C PANTONE 138 C PANTONE BLACK
CMYK: 100,57,9,47 CMYK:83/1/0/0 CMYK:74/99/5/11 CMYK:76/0/38/0 CMYK: 21,0,85,0 CMYK: 75,0,95,15 CMYK: 0,52,100,0 CMYK:0,0,0,1700
RGB: 0,73,118 RGB :0/169/224 RGB :103/30/117 RGB :0/191/179 RGB: 208, 223,0 RGB: b8, 145, 63 RGB: 222,124,0 RGB :0,0,0,
HEX: 074a76 HEX : 4aaédc HEX : 671E75 HEX : 1fbbb0 HEX: d0dbb1 HEX: 3d914f HEX: ce813c HEX : 000000
DEEP DARK BLUE DEEP DARK BLUE DARK PURPLE TIFFANY DARK BLUE DARK LEMON DARK MINT GREEN DEEP DARK BLUE
PANTONE 7694 C PANTONE 7694C PANTONE 2623C PANTONE 3282C PANTONE 390 C PANTONE 7743 C PANTONE 146 C

CMYK: 100,57,9,52
RGB: 1,66, 106
HEX: 01426A

NCGR Brand Identity Guideline_V 0.2

CMYK:100/57/9/52
RGB :1/66/106
HEX : 01426A

CMYK: 75/100/8/26

RGB :95/33/103
HEX : 5F2167

CMYK: 100/4/56/8
RGB :0/133/120
HEX : 008578

CMYK: 27,0,100,3
RGB: 181,189,0
HEX: B5BD00

CMYK: 71,8,100,50
RGB: 68, 105, 61
HEX: 44693D

CMYK: 7,50,100,34
RGB: 167,109,117
HEX: A76D11

17



When choosing colors, it's a good idea to follow the recommended color ratios
for the best results. You can also add some variety and uniqueness to your
designs by using gradients and secondary colors. But be careful not to use
secondary or tertiary colors for graphics or text that's important to your brand.
The percentages | mentioned are just estimates, so the actual color ratios might
be a bit different depending on how you use them.

adlio 25 (Je Janall lgy (sogall glgl Il cwd clil Jro Dl o ung_IJI JLLD' aic
oyl rO|JD_LuJ| JU5 go elowolnd (6 jraillg cqilll (o duual dolo)| LDJ| ity
daliasill gI agilil lg) 1 rO|JQ.LuJ| 03¢ Sle ppol ¢4l cUg_||_1J| ung_IJlg daiglll
6)g520)l Ll .yl elijge ge fief Gill dnlwll ppgoil of d&uoguyl jolisl
62200)l ilolaatwdl Cuws 16 Lalisg 16 dole cilaliy] o

glalUl angl
Color Palette

alaJ Il olasiuwl
02 Color usage
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DEEP BLUE

PANTONE 7693 C
CMYK:100,57,9,47
RGB: 0,73,118
HEX: 074376

DEEP SKY

PANTONE 2995C
CMYK:83/1/0/0
RGB :0/169/224
HEX : 4aabdc

PURPLE

PANTONE 2613C

CMYK: 74/99/5/11
RGB :103/30/117
HEX : 671E75

TIFFANY BLUE

PANTONE 3262C
CMYK:76/0/38/0
RGB :0/191/179
HEX : 1fbbb0

LEMON

PANTONE 389 C
CMYK: 21,0,85,0
RGB: 208, 223,0
HEX: cfdbb

MINT GREEN

PANTONE 7740 C
CMYK: 75,0,95,15
RGB: 58, 145, 63
HEX: 40904f

ORANGE

PANTONE 138 C
CMYK: 0,52,100,0
RGB: 222,124,0
HEX: ce813c

BLACK

PANTONE BLACK
CMYK:0,0,0,100
RGB :0,0,0,

HEX : 000000
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Color Palette
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ayiglll Cilayall
Color Gradient

Here are some examples of creating a gradient. These illustrations demonstrate oo duors diolll 0am }Qb—' gl culoyadl clud| dwerdl dunudgi aliol sl Louo

how primary colors, tints, and accent tones can be combined to achieve a Auwloio o dge @uenil dadall glgldl culojag culsjaillg &l 1l olgl Dl
cohesive visual identity. These gradients effectively convey the brand’'s modern dollell Auolyallg (sl silbdl e il (o0 dlleay Cilojaill 0as ambuws
and dynamic aesthetic while preserving a consistent visual language. - i ' U dhuds EU}.I'DJ i) e Blanll 20
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olgJUl §olgi

Suggested pairings

DEEP BLUE

PURPLE

SKY BLUE

When choosing colors, it's crucial to select combinations that stand out and are beljoll dlguug bioy davlg digl wilegano jLisl agall o (glgd U1 jlisl aic
easy to read. For smaller applications, use simple and contrasting color schemes Lol Belsll dgguw glor) anlg JAsiu diliog dbyuw LTIgJT ol 6pendl calolaaiw il
for clarity. Larger applications allow for more variety, but always prioritize S8 ol Gle adls oyl 20 .cqiill go aujall @l lgis GAaws s Il calolaaiw Ul

readability and visual appeal. The right colors ensure that your message is clear

nd accessible. 2909 oy duwliall glg)dhuidl o] auglg Ul o dypnull duslallg 8cljell dgguw

oguy gyl Jgogll duilbolg elidluy

TIFFANY BLUE

MINT GREEN ORANGE WHITE

20
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b - I Typography is essential for showcasing our brand's personality and ensuring Jplqill agng ylang liodle dnAuw jlp] (0 Ll [fode drclibll bgball s
clarity. Our modern font system supports both Arabic and English, offering a Lwlio 6cljll Jguwq anlg l_,g_LJ_U[J joig ujdaidlg dupell cuislll acai lbgha

clean and easy-to-read style for headlines, body text, and captions. Consistent bahall gligd @uiall plariwdl | cugng.lIg auwlw il panillg gglisl

O G use of font weights, sizes, and spacing establishes a clear hierarchy and a T e T PR

TY P RA P HY professional appearance in our communications. yeball jjeig anlg o Juluwi @lb 6 aabuy gy Kloluallg [golaslg

Ly ol allnidl slgall 2105 (46 (olyin Ul
bgball
03 Tyepface

DIN NEXT
LT ARABIC

NCGR Brand Identity Guideline_V 0.2
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bghall
TYPOGRAPHY

We Aim
to providing digital

(P.LUI.qu.” ball
Primary Typeface

Our typeface, DIN NEXT LT ARABIC, is all about clarity and excellence. It comes in
six different weights, perfect for both display and text. It's the perfect choice for
our headlines and sub-headlines. It's so easy to read, whether you're printing it
or looking at it on a screen.

products and servicrce

-5l L02g]

|3® oqly .jroillg pgoally jroiy s3I DIN NEXT LT ARABIC g2 (;LULUJ.U' libs
cugliel) Jiodl juall dleny lao .« panillg gugliedl cuwli daliso ¢ljgl diuy hall
bl Gle gl alegiball (56 clgw dle éclpd dgguu 2ialy .duciollg duuwliyl

cdu.o.0jIloaag

Ultra Light

ouJ'DDQQQQQuT
Guocehbbppyu

Sgayodul

N/ SH@! - ITPEOTVAI.

ABCDEFGHIJKLM
NOPQRSTUWNXY/
abcdefghijklm
nopqg rstuwxyz
510123456789
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Light

ABCDEFGHIJKLM
NOPQRSTUWXYZ
abcdefghijklm

nopq rstuwxyz
"$10123456789

gujiansosotioul
Gquececbbpypyw
Sga@dypedul

AN SH@! - ITFEOTVAS.

Regular

Gujlandoodwul
duegebbpypuys
Sgagodul

N/ SHD! - 1 TPEOTVAS.

ABCDEFGHIJKLM
NOPQRSTUWXYZ
abcdefghijklm

nopq rstuwxyz
"*$10123456789

Medium

wjlindoouul
duegebbyypuys
Sgagpedul
’\X$#@!olfl"£01VA‘Io

ABCDEFGHIJKLM
NOPQRSTUWXYZ
abcdefghijklm

nopq rstuwxyz
"*$10123456789

Bold

oujidsdaadiaul

Gugebbypys
S9gadgpJdu
A/ SH@!. ITPEDTIVAS.

ABCDEFGHIJKLM
NOPQRSTUWXYZ
abcdefghijklm

nopq rstuwxyz
"*$10123456789

Black

wjldadoadaul
Quwgegbby pys
Somgpdd

A/SH@!. ITPEOTIVANQ.

ABCDEFGHIJKLM
NOPQRSTUWXYZ
abcdefghijklm
nopq rstuwxyz
"+$10123456789
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¥
Thank You

If you have any question, please
contact with: ncgr-branding@ncgr.gov.sa
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